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“Thrive in Bali: Where Wellness Inspires the World”

Welcome to BWB Expo 2026!

With great enthusiasm and a spirit of collaboration, we warmly
welcome you to the Bali Wellness and Beauty Expo (BWB Expo)
2026, a strategic platform that brings together creative industry
players, innovative thinkers, and global communities to
celebrate and shape the future of sustainable wellness and
beauty.

Following the tremendous success of its inaugural event in 2025
Dr.Diah Permana Tirtawati, MBA | \yhich featured over 100 exhibitors, 3,000 visitors from 35

Co-Founder and Managing Director
Bali Wellness and Beauty Expo

countries, and strong support from ministries, associations, and industry partners, BWB Expo
2026 returns with a larger scale, richer content, and even stronger energy. This year's theme,
“Thrive in Bali: Where Wellness Inspires the World,” reaffirms our commitment to positioning
Bali as the center of the global wellness movement—a place where natural beauty, local
wisdom, and holistic lifestyles converge.

Bali is widely recognized as a destination that combines stunning natural landscapes,
spirituality, culture, and hospitality. In today’s global context, where holistic health is
increasingly valued, Bali holds a unique position to emerge as a pioneer in an inclusive,
impactful, and sustainable wellness industry. Through BWB Expo, we create a space that
bridges tradition and innovation, strengthens cross-sector collaboration, and opens new
opportunities at both national and international levels.

According to the Global Wellness Institute (2024), the global wellness economy has reached
USD 6.3 trillion and is projected to grow to USD 9 trillion by 2028. Indonesia alone contributes
USD 49 billion, placing it among the top 20 wellness economies in the world. This momentum
must be strategically leveraged to enhance Indonesia’s—and  especially
Bali's—competitiveness and position on the global wellness map.

We invite all stakeholders—from government bodies, businesses, brand owners, sponsors,
and academics, to local and international communities—to actively participate in BWB Expo
2026. Together, let’'s build a resilient, innovative, and globally inspiring national wellness
ecosystem.

Let us grow together in Bali and be part of a movement that is reshaping the way the world
views and develops wellness.

Le7s Threve in Bale!



BALI AS A GLOBAL WELLNESS AND BEAUTY DESTINATION

The Bali Wellness & Beauty Expo (BWB Expo) 2026 continues as a premier platform reinforcing
Bali's position as a world-class wellness and beauty destination. This event provides a
strategic space for industry players to connect, innovate, and grow together at the heart of a
wellness ecosystem enriched by cultural heritage, spiritual wisdom, and world-class retreat
infrastructure.

Designed as a dynamic collaborative ecosystem, BWB Expo 2026 brings together leading
brands, global professionals, local practitioners, and forward-thinking investors in a space
that integrates tradition and innovation, bridging local identity with global market trends.

Establishing Indonesia, especially Bali, as a world-class wellness and beauty destination.

n To provide a wellness and beauty platform for competitive and innovative
products and services.

To develop the holistic potential of wellness and beauty, rooted in culture,
spirituality, and sustainability principles.

and tourism industries across sectors.

To promote the growth of the local creative economy, the preservation of
Indonesian, especially Balinese culture, and the empowerment of communities
within the wellness ecosystem.

a To build partnerships and networks among stakeholders in the wellness, beauty,




COMMITMENT TO BILITY

BWB Expo embraces sustainability not only as an environmental concern but as a
comprehensive commitment to social and cultural responsibility, ensuring the event
contributes meaningfully to Bali’s future:

@ Reducing the use of single-use plastics and minimizing excessive printed
materials through a digital-first approach.

@ Utilizing eco-friendly materials and decor that reflects Balinese aesthetic
values and cultural depth.

@® Involving local communities throughout the supply chain and support
activities to create an inclusive and lasting impact.

Fully supported by the Ministry of Tourism of the Republic of Indonesia, the Provincial
Government of Bali, Bali Tourismm Board, and a wide network of national and
international stakeholders, BWB Expo 2026 emerges as a timely and strategic
response to industry demands—offering a professional meeting ground built on
sustainability, innovation, and a harmonious synergy between local values and global
momentum.



DISCOVER THE WORLD'S WELLNESS HUB:
BALI AWAITS YOU

Bali: A Global Symbol of Wellness and Beauty Innovation

More than just a destination, Bali stands as a global epicenter of wellness—a place where
ancient wisdom merges with modern trends and innovation is rooted in cultural authenticity.
With its international acclaim as a sanctuary of healing and rejuvenation, Bali continues to
attract professionals, brands, and seekers from around the world.

WHY BALI?

@ AFlourishing Global Wellness Market
Recognized as a leading wellness destination, Bali serves as a vibrant hub for practitioners,
entrepreneurs, and innovators. With a rapidly growing infrastructure of clinics, retreats, and
beauty services, Bali presents itself as a strategic and fertile market for global wellness and
beauty innovation.

2 Local Wisdom & Holistic Ecosystem
Traditional rituals based on natural ingredients, supported by world-class spa and retreat
industries, have formed a unique, holistic ecosystem—ideal for developing sustainable
practices and cross-sector innovation.

3 International Appeal & Global Collaboration
Bali's global allure and cultural authenticity make it a powerful stage for connecting local
excellence with global networks, enabling long-term partnerships and impactful
collaboration.

THE WELLNESS ECONOMY: A GLOBAL GROWTH ENGINE

Over the next five years, the global wellness economy is projected to grow at 7.6% annually,
outpacing global GDP growth, and rising from approximately US$7.4 trillion in 2025 to nearly
US$9.8 trillion by 2029. Nearly all wellness sectors are expected to grow faster than the global
economy, with the exception of workplace wellness.

The fastest-growing segments include wellness real estate, traditional and complementary
medicine, mental wellness, wellness tourism, and thermal and mineral springs.

By 2029, six major sectors—including personal care and beauty, healthy eating and nutrition,
physical activity, and wellness tourism—are each projected to exceed US$]I trillion in market
size, with personal care and beauty remaining the largest segment. The wellness economy is
also expected to account for 7.08% of global GDP.
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WELLNESS ECONOMY GROWTH PROJECTIONS
2024 - 2029

Projected
Market Slize Projected Market Size T:nr:g;:a
(US$ billions) (US$% billions) Coiith
Rate
2019 2024 2025 2026 2027 2028 2029 .
2029

gz;sft’;a' o $1,068.8 | $1,350.0 $14313| $14795| $15491| $16280| $1710.4 4.8%
Healthy Eating,
Nutrition, & Weight $9M.2 | $1,1480| $12835| $1,3643| $1,4437 $1,5201| $1,620.9 7.1%
Loss
Physical Activity $912.1| $1143.9| $1.2105| $12613| $1,3235|  $1,3917| $1,4636 5.1%
Wellness Tourism $655.1 $893.9 $978.7 | $1,0778| $11805| $1280.6| $1,383.3 9.1%
gﬁg{‘;ﬁ st $225.2 $548.4 $637.2 $746.1 $857.4 $978.0 $1114.0 15.2%
Traditional &
Complementary $483.9 $605.6 $678.6 $756.6 $836.8 $9220| $1,012.0 10.8%
Medicine
Public Health,
Prevention, & a
e $446.6 $675.9 $712.3 $743.8 $777.8 $814.1 $852.3 4.7%
Medicine
Mental Wellness $149.9 $268.3 $299.3 $3311 $364.6 $399.3 $434.6 10.1%
Spas $116.5 $157.4 $170.8 $186.4 $200.6 $214.2 $228.0 7.7%
Thermal/Mineral $65.8 $71.7 $791 $87.9 $97.2 $106.2 $115.6 10.0%
Springs
Workplace A
o $51.5 $53.3 $53.7 $54.2 $55.8 $57.5 $59.3 2.2%
Wellnhess
Sl $4,995.4 | $6,763.6| $7,364.9| $7,901.1| $8,480.0| $9,095.2| $9,750.4 7.6%

Opening Ceremony
BWB Expo 2025.

Note: Figures do not sum to total due to overlap in segments

Source: Global Wellness Institute estimates, based upon economic and industry sector projection
from the IMF, ILO, Euromonitor, and GWI’s data and projection model



UNLOCK YOUR BUSINESS POTENTIAL AT BWB EXPO 2026

BWB Expo 2026 goes beyond an exhibition—it is a strategic business accelerator for
global-minded wellness and beauty brands seeking sustainable growth and international
exposure. Showcase your brand at the heart of the world’'s wellness destination and tap into

high-value opportunities.

Strategic Benefits:

&

Expand Your
Global Network:
Connect with
leading
practitioners,
distributors,
investors, and
consumers from
key international
markets.

Enhance Brand
Image & Visibility:
Elevate your
brand profile
before global
audiences, media,
and industry
stakeholders

Talkshow

A Complete
Integrated Business
Platform:
Leverage a holistic
system that
combines promotion,
education, and
market access in one
global ecosystem.

Maximize Product
Launch Impact:
Present your
innovations to the
right market at the
right time to
ensure optimal
launch success.

Adopt Innovation
for Global
Competitiveness:
Gain insights into
emerging trends
and technologies to
sharpen your
competitive edge

Je8
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Access Sustainable
Growth & Partnerships:
Build long-term
collaborations and
unlock sustainable
expansion
opportunities across
the region and beyond.




H/VB 20 Thrive in Bali:
BePartof Exno D6 | it

A Premier Platform for Innovation, Collaboration, and Transformation
in the Global Wellness Industry

BWB Expo 2026 offers an exceptional opportunity for industry players, professionals, and
innovators in the wellness and beauty sectors to join the rapidly expanding global wellness
ecosystem. Backed by insights from the Global Wellness Institute, this event facilitates
powerful networking, innovation showcases, and brand elevation, all in the heart of the world’s
leading wellness destination: Bali.

According to the Global Wellness Institute, the global wellness economy is projected to reach
USD 9 trillion by 2028, with five core sectors driving its growth: Personal Care & Beauty, Healthy
Eating & Nutrition, Physical Activity, Wellness Tourism, and Preventive & Personalized Medicine.

Exhibition Categories & Scope

Participate in one or more of eight key categories that reflect the structure of the global
wellness industry while aligning your products and services with future consumer demand:

Personal Care & Beauty Healthy Eating, Nutrition & Weight
+ Natural aromatherapy & botanical Management
perfumes

+ Vitamins, supplements & nutraceuticals

+ Aesthetic services, beauty clinics & salons . Low-sugar, low-fat & low-carb

« Skincare, haircare & nail products food/beverages
- Cosmetics & personal care + Healthy catering services & weight loss
- Dermatology & medical skin treatments programs

Physical Activity
« Fitness, recreational sports & fitness equipment
+ Yogaq, Pilates & conscious movement practices

« Health apps, wearables & sports gadgets
+ Apparel, footwear & sporting goods



Wellness Tourism, Spas & Hot Springs
Destinations and services for recovery,
relaxation, and revitalization.

« Wellness resorts & retreats

« Spa facilities & natural therapies

« Hot springs & healing centers

Traditional & Complementary

Medicine

+ Ayurveda, TCM, Unani & Indonesian
traditional medicine

. Acupuncture, homeopathy,
naturopathy, osteopathy

+ Herbal remedies, supplements &
energy healing

Mental Wellness & Mindful Living

+ Self-development & mental coaching

« Meditation, mindfulness & relaxation
therapies

+ Sleep quality products &
brain-boosting supplements

o,
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Public Health, Prevention & Personalized

Medicine

Proactive approaches to modern health

driven by data and technology

+ Wellness & aesthetic clinics/hospitols

+ Preventive checkups, diagnostics &
screenings

« Genetic, molecular & environmental
analysis

Wellness Real Estate & Workplace

Wellness

+ Wellness-based residential &
commercial properties

« Eco-friendly & health-oriented
building design

« Employee wellness programs &
healthy workplaces



WHY YOU SHOULD JOIN?

Meet high-quality buyers and key decision-makers from both domestic and international
markets;

@ Enhance brand visibility, exposure, and reputation among the right and influential
audience;
Access a strategic platform for launching new products;
Increase revenue through transactions conducted during the expo;
Build long-term partnerships through specially curated networking experiences.

EVENT HIGHLIGHTS

@ Exhibition Showcase
Discover the latest innovations, trends, and signature collections from leading

wellness and beauty brands — all in one dynamic space.

2 Business Matching
Forge valuable connections with wellness leaders, professionals, and buyers

through curated networking sessions designed to spark meaningful
collaborations.

3 Marketplace & Knowledge Hub
Gain insights and inspiration through expert-led talk shows, seminars, workshops,

and product launches that spotlight the future of wellness and beauty.
s Interactive Games & Exciting Prizes

Join the fun and win exclusive prizes through engaging quizzes, interactive games,
and exciting doorprizes throughout the event.
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Exhibitor List
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OVERVIEW BWB EXPO 2025

SHORT TESTIMONIAL

@ This event was truly exceptional. We had the valuable opportunity to meet potential
partners and expand our business network. It was a memorable experience, and we look
forward to participating again in the future.” — Lee Gwang Yeon, Chairman PK IPEMI Korea
(Exhibitor)

— "We are optimistic that the Bali Wellness and Beauty Expo 2026 will return on a larger scale,
with a broader reach and more inclusive participation from industry players, communities,
and policymakers at both national and international levels.”

"Bali has the kind of vibe many people are looking for: healing and peace. This event helped
us understand the trends so we can prepare more relevant travel packages.” — Kristiyono,
PT Indonesia Travel Biro (Buyer)

EXHIBITOR

e Number of booths : 80 booths ¢ Number of companies :107 companies

. Percentage of countries represented by exhibitors
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0 Country
Indonesia  India Japan China Republicof UK Rusia
Korea

2 Percentage of exhibitors representing the 8 pillars

Healthy Eating, Nutrition, and Weight Loss 14
Physical Activity

Wellness Tourism, Spas, and Springs 17

5
Public Health, Prevention, and Personalized Medicine _ 15
6
7
9
1

Traditional & Complementary Medicine
Wellness Real Estate & Workplace Wellness

Mental Wellness



. Percentage of exhibitors by business objective

43 (40.19%)

40

33(30.84%)

31(28.97%)

30

20

Number of Companies

B2B B2C B2B & B2C

VISITOR

. Number of Visitors

. BUYER

VIP

B visitor

. Comparison of Domestic and International Visitors

2597 (91.03%)

256 (8.97%)

INDONESIA FOREIGN



3 Visitor Satisfaction Rate - scorefrom0to5

® Pre-Eventinformation (I

% Registration _‘ 459
- Exhibition Booth _. 452
-1 Product Relevance _‘ 447
.i General Facilities _‘ 451
‘i‘ Directions _‘ 450
E/ Event Implementation _. 459

9 Event Benefits B 7 .
@ interest n Re-attending QI

Highest Score: Registration & Event Execution - 4.59

Lowest Score: Product Relevance - 4.47

Interest to Attend Again: High - 4.55

ESTIMATED TRANSACTION VALUE : USD +/- 2.000.000

EXHIBITOR REGISTRATION FLOW BWB EXPO 2026

1. Determine Booth Type
BWB Expo 2026 offers a total of 125 exhibition booths, categorized into three size options:

6 X 6 meters 6 x 3 meters 3 x 3 meters

2. Contact the Organizing Committee
Prospective exhibitors are required to initiate registration by contacting the official BWB
Expo 2026 communication channels:

@ www.baliwellness.co.id 9 info@baliwellness.co.id @ +62 853-3817-7019

3. Booth Availability Confirmation
The organizing committee will verify the availability of the selected booth type.

¢ |f available, a confirmation will be provided.
e |f unavailable, the committee will offer alternative booth options with comparable
specifications.

4.Complete Registration Form and Submit Required Information

Upon confirmation of booth availability, the committee will send a registration confirmation
form.
e Exhibitors must complete the form with accurate personal and company information.

e The signed form must be returned to the committee for verification purposes.

5. Invoice Issuance and Payment Process

Following the receipt of the completed registration form, the committee will issue an invoice
and proceed with the payment process under the following terms:

13



1. Block Space g 2. Second Payment (50%)

An initial payment of IDR 5,000,000 is  Must be settled no later than 14
required within 3 (three) days of invoice  (fourteen) days following the issuance
issuance. Failure to make payment  of the second invoice.

within the specified period will result in

the booth being released and

considered cancelled.

3. Final Payment (Remaining Balance)

The remaining amount must be paid in
full by February 28, 2026, at the latest.

VISITOR REGISTRATION FLOW BWB EXPO 2026

—— Booth6x6 m

DETERMINE
THE BOOTH TYPE Booth 6 x3 m
—— Booth3x3m

www.baliwellness.co.id —

CONTACT

info@baliwellness.co.id — THE ORGANIZER

+62 853-3817-7019 ——

CONFIRM BOOTH
AVAILABILITY

FILL OUT THE FORM
AND COMPLETE THE DATA

INVOICE ISSUANCE
AND PAYMENT

BLOCK SPACE
(DOWN PAYMENT)

SECOND PAYMENT
50%

FINAL PAYMENT

14



VISITOR REGISTRATION FLOW BWB EXPO 2026

1. Access the Website

Visitors can access the official website
through:

Scanning the QR Code available on
pamphlets/event signage, or
Directly visiting the URL:
https://baliwellness.co.id

3. Complete the Registration Form

Fill out the required personal
information as per the provided form
Ensure all data is accurate and that
an active email address is used to
receive the access QR code

5. QR Code Backup via Email

If the QR code screenshot is lost, a
backup copy is automatically sent to
the registered email address

Check both inbox and spam folders to
retrieve the email containing the
Access QR code

REGISTRATION
COMPLETED

USE THE QR CODE
AS ENTRY ACCESS

15

2. Go to the Registration Page

® Click the “Registration” menu
® Select the “Visitor” category

4. Registration Completed

® After submitting the form, the Access

QR code will be
immediately on the screen

displayed

® Visitors may take a screenshot of the

QR code to use as an entry pass

6. Use QR Code for Entry

® Present the Access QR code at the

event entrance

® The QR code will be scanned for

verification and entry permission will
be granted

ACCESS
THE WEBSITE

FILL OUT
THE REGISTRATION
FORM



BALI BEACH CONVENTION CENTER, THE SANUR,

BALI - INDONESIA

The Sanur is an exclusive area developed as
a world-class wellness tourism destination in
Bali. Situated along the serene and historic
Sanur Beach, this area is the result of the
revitalization of the legendary Bali Beach
Hotel.

As part of the Sanur Health Special Economic
Zone Goverment Regulation No. 41 of 2022,
the area is designed to support sustainable
health and tourism sectors by integrating
international-standard medical facilities with
wellness, leisure, and hospitality services. The
Sanur Health SEZ is a pioneer in Indonesiaq,
establishing a fully integrated health tourism
destination aimed at both domestic and
international markets.

At the heart of this area lies the Bali Beach
Convention Center (BBCC), one of the
largest exhibition and conference venues in
Bali. Its luxurious 3,750-square-meter

ballroom, facing directly toward the ocean,
can accommodate up to 5,000 participants

—making it an ideal location for international
exhibitions, conferences, product launches,
and other prestigious events.

This facility is supported by two premium
accommodations: the newly renovated Bali
Beach Hotel, offering 273 modern rooms,
and The Meru Sanur, featuring 184 elegantly
designed rooms. Complemented by two
world-class restaurants, swimming pools,
and a wide range of wellness and leisure
facilities, the venue ensures a comfortable
and holistic experience for both visitors and
event participants.

Strategically located in the heart of
Denpasar City, the BBCC boasts excellent
accessibility from all parts of Bali. Its
proximity to the city center and major
transportation routes makes it easily
reachable and highly attractive for the
public to attend exhibitions, conferences,
and public events held within the venue.




LAYOUT EXHIBITION )

BALI BEACH CONVENTION CENTER, THE SANUR, BALI - INDONESIA
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INFORMATION :
hxb 9 Boath o Registration o Talent Waiting Room 0 Podcast Corner
63 & Booth _o Massage Area o BOH @ Media Corner
33 | 126 Booth © | catetaria © |Fon @ | Protobootn & presscon
32 | 98ooth @ | viP Dinning Area @ | Meeting Corner
Total Booth | 150 Booth © | v Holding @ | Medical Room
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Hotel & Resort Map

01. Main Entrance to Hotel 1. Arunika Restaurant
02. Rajapala Statue 12. Hotel Swimming Pool NJED\ .
03. Tirtasada Lobby 13. The Meru Sanur s
04. Bali Beach Convention Center  14. The Meru Sanur w
05. Main Entrance to Convention 15. Resort Swimming Pool The layout is not to scale
Center 16. Svasana Spa
06. Agoong Meeting Room 17. Parking Area
07. Bali Beach Hotel, The Heritage  18. Pura — e
Collection — i N7 =N P
08. Roso Restaurant = . e Ny - ﬁ
09. Lounge Ny, L | %/
10. Soekarno Lounge R & g = - Iff— ) geillmme )
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SPONSORSHIP PACKAGE

RECIPROCAL BENEFIT

SPONSORSHIP PACKAGE

Premium booth located
in a strategic exhibition
area

Product launch or brand
talk session on the main
stage

Invitation to attend the
opening and closing
ceremonies

Eligible for an ID badge
labeled "SPONSOR"

Eligible for exclusive
media coverage through
media partners and
official press releases

Sponsor’'s name
recognition by the MC
throughout key event
moments including
opening, break sessions,
and closing

Display of sponsor’s logo
on the LED screen at the
main stage (within the
official event bumper)

Display of sponsor’s logo
at the registration booth
area

Display of sponsor’s logo
in the exhibition foyer
area

Display of sponsor’s logo
at the ballroom lobby
drop-off area

Display of sponsor’s logo
at the exhibition
entrance gate

Display of sponsor’s logo
during workshop
sessions

Sponsor’'s logo
placement on the ID
badge lanyard (lanyard
provided by BWB Expo)

usD
15,625.00

6Xx6mM

Prime Time
(10 minute)

3 persons

4 pcs

]

Q

Q

Q

Q

Q

Q

Q

usD
9,375.00

6x3m

Break Session

(10 minute)

2 persons

3 pcs

Q

Q

Q

Q

Q

19

UsD
4,690.00

3x3m

2 persons

2 pcs

Q

Q

Q

Q

Q

LANYARD

usD
3,750.00

3x3m

2 persons

2 pcs

Q

Q

Q

Q

EXPO BAG

usD
3,750.00

3x3m

2 persons

2 pcs

Q

Q

Q



RECIPROCAL BENEFIT LANYARD EXPO BAG

usD usD uUsD usD usD

Jitel el ds g Lot 15,625.00 9,375.00 4,690.00 3,750.00 3,750.00

(¢ Sponsor’s logo
placement on the Expo /]
Bag (Expo Bag provided
by BWB Expo)

B Sponsor’s logo
placement on the official
event e-flyer

Q
Q

16] Sponsor’s logo inclusion
in the visitor registration @ @
confirmation email

(y Sponsor’s logo
placement on the event's
official social media
platforms

Q

B Sponsor's logo
placement on the official
event website

Q
Q
Q

B Certificate of
Appreciation and
Exclusive Recognition
Plaque

Q
Q
Q
Q
Q

(PRODUCT SPONSOR

General Terms and Conditions:
The sponsored product must be relevant to the exhibition theme, “Thrive in Bali: Where

Wellness Inspires the World”, and support a healthy lifestyle, beauty, and wellness.

Sponsored products must have valid distribution permits (BPOM/Ministry of Health/other
applicable certifications) and must comply with Indonesian laws and regulations.

Sponsored products must not contain harmful substances, addictive ingredients, or
elements that conflict with Balinese cultural values.

Product packaging must include the BWB Expo 2026 logo along with the event date and
venue information.

Sponsored products must be delivered to the organizing committee no later than May 25,
2026, accompanied by a delivery receipt.

Sponsored products will be distributed to VIP guests and visitors during the event, in
accordance with the terms and needs determined by the organizing committee.

The total value of the sponsored products must be at least equivalent to USD 1,875.00 as a
form of support for the success of the event, and further details can be discussed with the
organizing committee.

20



Benefits:

&

Sponsor’'s name recognition
by the MC throughout key
event moments including

opening, break sessions,
and closing

Sponsor’s logo

24

Display of sponsor’s
logo in the exhibition
foyer area

placement on the and Exclu
official event website

BOOTH TYPES

INCLUSION:

@ Balinese Ethnic Decorated Booth + Flooring

@ 6 Amp Electricity Supply
@ 4 Tables & 8 Chairs

@ LED TL Lighting

® Fascia name

@ Trash Bin

2]

()
L )
L0BBY

Display of sponsor’s
logo at the ballroom
lobby drop-off area

[ g |

=9

Certificate of Appreciation

sive Recognition
Plaque

PRICE:
USD 8,450.00



Booth6m x3m

INCLUSION:

@ Balinese Ethnic Decorated Booth + Flooring .
@ 4 Amp Electricity Supply PRICE:

@ 2 Tables & 4 Chairs USD 4,750.00
@ LED TL Lighting

@ Fascia name

@ Trash Bin

Booth3am x3m




INCLUSION:

@ Balinese Ethnic Decorated Booth + Flooring .
@ 2 Amp Electricity Supply PRICE :
@ 1Table & 2 Chairs USD 312.50

@ LED TL Lighting
® Fascia name
@ Trash Bin
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Bali Wellness

- " and Beauty
Expo 2026

| [=]%
- L baliwellness.co.id

The Lotus Building,
JI. Bypass | Gusti Ngurah Rai No, 888 Pemogan,
Denpasar, Bali 80221, Indonesia

ContactPerson:
+62 853 3817 7019 (Elgiana Carllan)

W

MELALI MICE

kemenpar.go.id baliwellness.expo Presented by: ‘%ﬂ#




